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EH_2020_digitalization.jpg
In 2019, growth was broad-based and balanced for Endress+Hauser. Digitalization of the industry provided additional impetus. 
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EH_2020_production.jpg
Endress+Hauser manufactures in all major economic regions of the world, as here in the USA. 
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EH_2020_chemical_plant.jpg
The USA is the largest sales market for Endress+Hauser, followed by China and Germany. 
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EH_2020_netilion.jpg
Endress+Hauser is accelerating the digitalization of industrial production. The cloud-based IIoT ecosystem Netilion forms the basis for new digital services.
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EH_2020_development.jpg
Innovation is a strong growth driver for Endress+Hauser. In 2019, 7.6 percent of sales went into research and development.
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EH_2020_water_challenge.jpg
With the Endress+Hauser Water Challenge, a global charity initiative, the Group aims to improve access to clean drinking water worldwide.
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EH_2020_training.jpg
Endress+Hauser trains a large proportion of its skilled workers in-house. In the USA, for example, a program helps young engineers to start their career.
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EH_2020_headquarters.jpg
The headquarters of the Endress+Hauser Group in Reinach, Switzerland.
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EH_2020_endress_altendorf.jpg
Dr Klaus Endress (left), President of the Supervisory Board, and Matthias Altendorf, CEO of the Endress+Hauser Group.
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EH_2020_matthias_altendorf.jpg
Matthias Altendorf, CEO of the Endress+Hauser Group.
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EH_2020_klaus_endress.jpg
Dr Klaus Endress, Supervisory Board President of the Endress+Hauser Group.
[image: ]
EH_2020_luc_schultheiss.jpg
Dr Luc Schultheiss, Chief Financial Officer of the Endress+Hauser Group.
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